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Ten Proven Methods for
Generating Consistent Online
Profits
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1) Products & Services

Offer products & services that appeal and address
the needs of your target market

Apply host-beneficiary relationship strategies

Offer other products & services that target your market but
do not compete
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2) Market Focus & Differentiated Offer

Isolate and focus on your market

Differentiate your offer in the market

Develop Unique Selling Proposition (USP)
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3) Build a Web Marketing System

Design & implement a system that will facilitate the
purchasing process for your target market

Understand the Process for your Target Market
Initial Learning (Awareness)
Further Learning (Information, Education & Research)
Purchase Decision

Online engine to generate qualified prospects to
your website for conversion
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Online Sales Channel - Process & Engine
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4) Website Designed to Convert Prospects

Structured to facilitate the buyers purchasing
process

Copy Is written as direct — response

Colour, Graphics & Layout
Keep simple
Use high contrast for copy
Avoid distracting flash graphics
Keep important above the fold
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The Secret to a Slim Body For Life

It's time to learn the secret to a healthier,
slimmer and more energetic existence

et

Refer a Friend

Shere the Sacret Let a friend
know about SlimBodydLife
tocay! '

Learn More...

The SlimBody4Life Secret

Learn to breathe, exercise and Didier, CED of SlimBody4Life
eat your way to a slimmer body! | "I am looking to share my secret - e
Learn Mare with everyone” Free Email Newsletter

| M
; Read the full story :;‘,,2:‘;5*;‘2,25.3“51”.

Success Story Click Here!

More success stories

Do SlimBody4Life
at home

The Fat Burning program is

SlimBody4Life Courses - o

If you are looking for more i Press Room
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5) Utilise Online Emarketing

Implement active permission-based emarketing
(email/enewsletter) campaigns

Emarketing has the greatest impact or influence on the Further
Learning and Purchase Decision phases

Build customer relationships by educating and informing
your market

Utilise publication of ‘subject matter expert’ articles at
targeted e-newsletter publishers

Integrate online emarketing with offline marketing initiatives
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6) Utilise Passive Web Traffic Generation

Ensure web presence is search engine optimise

Ensure copy/content is optimise for ranking

Establish links with high traffic sites

Manage online search engine marketing
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Search Overview: Search Components
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Web |mages Groups DMews more w

GO L)Sle |nukia muobile phones

Search: (& the web @& pages from Australia

Advanced Search
|[ Search ] Preferences

Web

Mews results for nokia mobile phones - wiew today's top stories
Classic Mobile Phone Blow a Reality - PC hMagazine - 2 hours ago

% Suppli raises 2004 mobile phones forecast - EE Times UK - B hours ago
Eesearchers revise mobile projections - ZDMet. co.uk - 13 hours ago

Cheap, Mo Contract Australian Mokia mobile phones!

Cheap Mo Contract Australian Mokia mobile phones! Low prices, highest quality! ... Cheap,
Mo Contract Australian Mekia mobile phones! low prices, highest quality! ...

wanny Aaa com. aufmobile-phoness - Bk - Cached - Similar pages

Cheap Nokia Mobile Phones. Cheap, no contract Mobile Phones!

Cheap Mokia Mobile Phones. Cheap, no contract Mobile Phones! ... Australian Discounted
Magazines : Mokia 3650 Mobile Phones. Nokia Mobile Phones. ...

wwanw. aaa. corm.ausmobile-phones/ nokia-3650-mobile-phones htrml - Sk -

Cached - Similar pages

Results 1 - 10 of about 159,000 for nokia mobile phones. (0.42 seconds)

Sponsored Links

Wirgin Mobile Prepaid
Latest phones, cheap calls,
ac text Wirgin to “irgin

ww virginrmobile. corm. au

Buy mobiles on eBay now
Kyocera, LG, Panasonic, Samsung
Buy & sell with confidence at eBay
wwiy ehay. com.au

Maobiles Australia

heavily dizscounted prices and
guick Australia-wide delivery
wewewy by quick . com_au
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7) Implement Relationship Marketing

Referral marketing with incentives

Affiliate marketing relationships

Explore viral marketing opportunities to
promote your business




Im‘mﬁ“g Better marketing results ; ﬁ
Affillate Marketing Program




8) Define & Improve Persuasion Scenarios

Plan your visitor persuasion scenario to maximise
your conversion opportunities

Driving Point:  point of entry

Funnel Point: landing page/main product category

Resolution Point:  Information to satisfy questions during
the buying process (linked to a waypoint or conversion
beacon)

Way Point: selling persuasion touch points or call to
actions

Conversion Beacon: customer can demonstrate
willingness to convert (i.e. checkout process)

Conversion Point:  Confirmation of the purchasing

action



9) Measure & Track Conversion Rates

Measure and track conversion rates for
different customer profiles

Analyse persuasion scenarios that are
working to ramp up the prospect flow

Revamp and test persuasion scenarios that
are not producing sufficient sales profits




The Conversion Process

N/
N/




Activity: General Statistics




Content: Most Popular Pages




Acquisition by Search Engine

Determine your
biggest traffic
drivers




10) Continually Refresh Customer Offers

Offer coupons or vouchers that can be
redeemed online

Analyse customer purchase patterns (last
purchase, frequency & monetary value) for
loyalty programs




Promotional Coupon Offers




Information Request & Subscription Form

Request a copy of the presentation slides

Subscription to the marketing advise, hints &
tips e-newsletter (zine)

Question you would like answered on effective
email marketing




Contact Detalls
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