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How are you using social media?

Lead generation

Market research

. Customer service

. Selling

Networking & awareness
Engaging with people & supporters
Promotional campaigns & events
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Social Media

Social media are web-based and mobile
technologies for interactive dialogue,
collaboration and sharing

» Social Networking Sites (i.e. Facebook)
* Blogs/Microblogs (i.e. Twitter)

» Content Communities (i.e. YouTube)

» Collaborative Projects

* Virtual Worlds
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Social Media

Content + Context + Connection + Community
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Agenda Outline

 What is Social Media Marketing

« Conversational Marketing

* Business Model

* Business Objectives

« Target Markets

« Considerations

 Measurement Metrics

* Implementation Milestones
 Engaging Content

« Managing your Social Media Marketing
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What is Social Media Marketing

The methodical use of marketing on social
media channels with integrated
communications technigues to achieve
specific promotional objectives for an

organisation
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What is Social Media Marketing

The methodical use of marketing on social
media channels with integrated
communications technigues to achieve
specific promotional objectives for an
organisation

One of the key problems with "Social Media Marketing"
IS that many practitioners are focused on the technical
or the communication aspects and neglect the
marketing objectives.
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Excited about F;cebook’s
Opportunity for businesses ™~ —~
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Pasgionate about your _
businesses

Hopeful about your ___/ you invest in
you

chances to succeed

the latest tool
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! |
Less excited about the
potential of facebook. !
(® @ you cutomize your page
Less passionate about your o ) -
businesses. \
you don’t. you HOPE you end up
finding more traffic,
Running out of hope. leads, & buyers
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How to engage In this new form

of conversational marketing

* Develop & agree on defined objectives
* Understand your target audience
* Engage & interact with personality

* Use your blog or web presence as your
social media hub

* Measure KPI's that indicate progression
towards your goals
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Your Business Hub
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Business Model
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1. Strategy 3. Organization

- Define business | - Define succass - ldentify required
JojeClives - Hecommend resources
- |dentify requined actions - ldentify required

insights training
= |dentify barriers

source: Allmeter Ercun
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Six Points for Business Engagement

Innovation
Collabarating with
cusiomers 1o drive future
products and services

Customer Experieance
Improving vour relatichshio
with custoamers, and their
cDer ience with your orand

Operational Efficiency
Whiare and noner your
COMPparTy rasucas Exans5es

__ =

BUSINESS

7 Q)

Brand Health

A measure of atitudes,
comver=ation and behavior
toneiard your brand

Marketing Optimization
Improwing the effectivensss
af rmarkaling prograrrs

Favenuse Generation
Where and how your
COTRErNY QEMSraies naverus

Source: Alimaber Groug
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Business Objectives

0% 10% 20% 30%

40% S0% 60% 70 80%  90%

generated axposure for my business

increasad frathc/subscribers
mproved saarch rankings

resulted in new business partnarships

genarated qualfied leads
reduced overall marketng expenses

Improved saks
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Target Markets

* Who Is Your Target Audience?
- Demographics - factors
» Psychographics — attitudes
* Recency-Frequency-Monetary (RFM)
* Research & Test
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What to Consider

 Attraction: How do you attract qualified interest
for your business?

* Retention: How do you stay in contact with
people?

e Conversion: How do you get people to move
further down the sales funnel?

 Measurement: How do you determine if any of
this is working?
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Possible Metrics for Measurement

 Awareness & Exposure
« # of visits, searches, followers, subscribers

* Influence & Engagement

« # of shares, retweets, comments, links,
recommends/likes, views, ratings

e Action

» # of sales purchases, downloads, demos,
submissions, event attendance
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Sales Measurement

Start of Social
Media Campaign

Sales

ActualSale

Gap = attributal
to Social Media

Time
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Measure Return On Investment

* Direct ROI

» Correlated ROI
* Relative ROI
 Proxy ROI

(Gain from Investment - Cost of Investment)

ROl =

Cost of Investment
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Engaging Content

* Create compelling content

» Establish your face and voice

* Build contacts and message them
» Join groups and contribute

» Cold-message contacts
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Supporter Engagement

SUPER FAN
This Fan has given you basic data permissions, has purchased
from you and has led to another Fan buying from you.

PURCHASING FAN
This Fan has given you basic data permissions,
and has purchased from you.

ADVOCATE FAN
This Fan has spread the word about you and grown your likes,
FB connect users or app users

ENGAGED FAN
This is a Fan who "likes” vour brand

POTENTIAL FAN
This is a friend of a Fan of yours
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Why it Won't Work

* Your Content Is Self Centred

* You Don’t Come Out To Play

* You Are All Strategy

* You Are Only Promoting Yourself

* You Are In The Wrong Place

* You Are Not Engaging

* Your Content Is Not Being Shared

* Your Blog Is Not Converting

* You Are Focused On Closing Sales

* You Are Not Familiar With The Etiquette
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Implement Milestones
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Managing your Social Media

networks

* Soclial media education and policy
enforcement
« Take one social media bite at a time

« Genuine transparency in response
Interactions

* Reach out and lend a hand to others
» Governance and reputation management
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How to incorporate Social Media
Into your Marketing Strategy
* Develop an overall marketing strategy to
support your organisations objectives

* Analyse the social media communication
channels for use In projects

* Prepare marketing plans using integrated
programs and campaigns
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* Need help for your marketing?
- Emall: patrick@pmzmarketing.com.au
* Mobile: 0403 436 889

« http://twitter.com/pmzmarketing
« http://www.facebook.com/patrick.zuluaga
« http://www.linkedin.com/in/patrickzuluagapmzmarketing

» Subscription to marketing articles, advise,
hints & tips e-newsletter

o wWww.pmzmarketing.com.au
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